EDDHET, F-GN—bF— v TEHEETLHO. UTORBICERMICRYBTLCLEZE

(1= F—Yy THREEE]

BilE. TS F— U DEEIEDEHRCMEREZRLIEXEOEREDEE - AFEHARE

sELFET,

1.

IS4 F—VLERORERRERE - RINEEBA -Fi-tuEHE
BEEOWMSIEZE L TEDEDEEIEIZEBENTS ([Tier NJ A5 ITier 1] ~) T &IT&
Y, Y754 Fz—o2ETOMNMMER LIZERY D EE DS, BFEOIRSIBEFROLERESE
FHAEEICELY ., BEIEEDORFEXOBELZBIRLET, TORE. KEHFOSEFRKE®
BEAREOBRAND., BEIEXEDTLT—YEADLBCP (BXRMEGAE) REDHMEZEOXEL
EDHFET,

(EREE)

2.

a. ITREXE (T—20HEFMA. [T AMOEAXIE. F)

b. EMAM<TYFI

c. JU—IEDEHE Bt - ERFEEMZEICL-BROXRRE. BEEHX - BIRERD
VEIREEFERL-EMRAE. £EEXES)

d REZECEYT SEE (BEBEERROADREEEDNL VERELELIF—DEES)

MEEEE]| O&F
BEXRELTHEFRFRELOEFLVEGIET (FHERPMEFEREIAICE DS NMREEE]) %8
SFL. BBl E D= F—2y THEDYIT &1 HEE BT OBEIEITO R EICHEBRICER Y 8
HET

Otk REH &

FEEGRMERERZITVEREA, MEIMADREICE-->TIE, THEEFENSHEDH
ANDGH S BEICIFFHRICIE L. FHELREDOFEZERT AL ETHFEXEDHEELGFIR
ZECES. TRICHELET ., BEIRADREZSHRMICH - TIE, BERHEIZIEN
DEBMHFICK DT - XFFZEFTVET,

QOF Ml & DX FH
THERERFTEGRYBETIINET . FUTXILSGEICE, B5IMFEEZTHEEREDE
BERT, Ffo, XIYA FEOBURETEEITHET,

QHIMIBLE « / /N

HABAERBIZET 2HA FS A4 U PZHEQ UV LARICEDVTEGIZ1TL. ARG MER
BFEAOHFE. RS LOIGEFEFIB L/ DN\ DORTROMMM EEDOREZEEL EIIROFE
Ao

DEZHREFICHS LHFE



WEIELBEARREICHIETED LS. THESFEHICHLT, BEGIX FEEZFDOLVE
PRI CREEREEREZITVERA. KERHFCEVTIE, THEEFREICRS| L—AME AR
LA GWNE DI, £ BXEERNFICE, TEHRYBRGIBAGROBRGEICRELET,

3. Toftt (EERH)

SM5F 108 24 H
X &1t Food Design Promotion HKEREHR AN EE
* X A& " - K2 (RRIEZFTHH)

(&%)
FEEF. (28) 2EH/NEEREHEGSMNMEET S HR—2 YA FMBHEEIIETS,
- EHREMN L RERE) (CEDSHEEXEPENMTONEEL L, AEENBITSATVRENEED N
BIBZRICIE. AESEDEHEIIMY POIZBEZENBYET,



