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v BSULM@¥E High ethical standards
v IS EREEE—F& Customer first without exception
v ®HEERLD Relentless ambition
v EkHE7HRE Strict discipline
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I think it’ s important to reason from first principles than by analogy.
v L. D EERLEEB L, REABRENESTHN. FSALTHK, (A

[T something is important enough you should try, even if the probable
outcome is failure.
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“Some people say, “Give the customers what they want.” But that’s not my
approach. Our job is to figure out what they re going to want before they
do. I think Henry Ford once said, “If I'd asked customers what they wanted,
they would have told me, 'A faster horse!’” People don’t know what they want
until you show it to them. That's why I never rely on market research. Our
task is to read things that are not yet on the page.”
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Life can not be as we wished, but if we believe in ourselves and continue
our efforts, it will open its way.
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